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This presentation contains forward-looking statements (as defined in Section 27A of the Securities 
Act of 1933, as amended, and Section 21E of the Securities Exchange Act of 1934, as amended) 
concerning future events and the Company's growth and business strategy. Words such as 
"expects," "intends," "plans," "believes," "anticipates," "hopes," "estimates," and variations of such 
words and similar expressions are intended to identify forward-looking statements. Although the 
Company believes that the expectations reflected in such forward-looking statements are 
reasonable, no assurance can be given that such expectations will prove to have been correct. 
These statements involve known and unknown risks and are based upon a number of 
assumptions and estimates that are inherently subject to significant uncertainties and 
contingencies, many of which are beyond the control of the Company. Actual results may differ 
materially from those expressed or implied by such forward-looking statements. Factors that could 
cause actual results to differ materially include, but are not limited to changes in the Companyôs 
business; competitive factors in the market in which the Company operates; risks associated with 
operations outside the United States; and other factors listed from time to time in the Company's 
filings with the Securities and Exchange Commission. The Company expressly disclaims any 
obligations or undertaking to release publicly any updates or revisions to any forward-looking 
statements contained herein to reflect any change in the Company's expectations with respect 
thereto or any change in events, conditions or circumstances on which any statement is based.

Safe Harbor



About Us

We believe in forums.

ÅCrowdGather founder and CEO Sanjay Sabnani has

been an active forum member since 1998.

CrowdGatherôs history dates back to 2002, when it

acquired its original online community. In April 2008,

Sabnani changed the company name to

ñCrowdGatheròand completed a successful transition

to a public company.

ÅCrowdGather draws 100 million page views per

month and 10 million unique visits according to

Google Analytics.

ÅCrowdGather is building a highly leveragable cash-

flowing network of owned-and-operated properties

and a publisher network of thousands of forum-

based communities.
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Symbol OTCBB:CRWG

Market Cap $59.6M

Current Price $1.10

Shares 

Outstanding
54.2M

Float 32.23M

Year End April 30

*Source: CrowdGather SEC 10-Q ï3rd Quarter filed March 17th 2010



Recent Developments

ÅCrowdGather raised $7.85 million in acquisition and working capital on 
February 28, 2011.

ÅOn June 10, 2010 CrowdGather acquired ADISN for $5.5 million in 
stock.

ÅCrowdGather is debt free with conversion by investors of $2.5 million in 
debt and interest into equity.

ÅCompany CEO, Sanjay Sabnani retired 5 million of his 21 million shares 
(24%) in order to mitigate dilution to shareholders.

ÅCompany just passed 100 million monthly pageviews and 10 million 
monthly uniques through purchase of Rapmusic.com and 
DigiShopTalk.com
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Why Forums?

ÅWe believe forums are undervalued for no good reason.  The Internetôs 

ñFòword.

ÅWe believe forums comprise the highest value repository of under 

monetized, user generated content on the Internet.

ÅForums benefit from organically high search engine rankings which 

reduces marketing costs.  Think of them as ñthe help desk of the 

Internetò.

ÅForums are high leverage.  They require very little staffing since content 

is produced by members and sites are usually staffed by volunteer 

members.
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ñPeople who contribute to online forums are more engaged 

in influential activities -- both online and offline -- than people 

who don't use forums.ò

-Synovate, Market Research Company                                  

and MediaPost.com



Where are social media marketers finding the most success? 

Surprisingly, not Facebook

ÅAccording to eMarketer eighty-five 

percent of companies viewed Facebook 

as successful, a significant jump from 

54% in 2009. Yet Facebook hasnôt 

matched message or bulletin boards 

with 93% reporting it was a successful 

tactic. 
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The Opportunity

The ñFòWord: Forum Communities

ÅBoardTracker estimates there are 50 

billion posts and 300 million members 

on community forums making it 

approximately 5 times bigger than the 

blogosphere.

ÅAccording to Forrester, 37% of North 

American Internet users regularly post 

on online forums.  

ÅAlthough forums in the aggregate 

attract a broad audience individually 

the platform has been difficult to 

monetize.  
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Market Share of Social Media

Video and 
UGC 31B

Social 
Networks 103B

Blogs 
12B

Forums 
4.5B

9


